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Dear U.S. Travel and Tourism Representative: 

Greetings from Taiwan! 

For Taiwan nationals, outbound travel is both a vital part of doing business in this 
trade-oriented economy and a trendy form of leisure. The United States is among 
the top five destinations for Taiwan outbound travelers and is the top non-Asian long 
haul destination. According to the U.S. Department of Commerce Office of Travel and 
Tourism Industries (OTTI), nearly 300,000 Taiwan travelers visited the United States in 
2011. Preliminary spending estimates for 2012 show more than $1.2 billion on travel 
and tourism-related goods and services. Taiwan ranks sixth in the Asia Pacific region 
and 22nd in the world for visitor arrivals to the United States. 

On November 1, 2012, Taiwan became the 37th market to join the U.S. Visa Waiver 
Program, which is anticipated to lead to a significant increase in the number of Taiwan 
travelers visiting the United States for business or leisure travel. 

Given the tremendous growth potential for Taiwan travel to the U.S., the American 
Institute in Taiwan (AIT) Commercial Section in partnership with the Discover America 
Committee (DAC) in Taiwan have been actively promoting U.S. destinations to Taiwan 
leisure and business travelers through the My Dream Vacation USA program, which 
was launched in July 2011. For the past two years, we have organized a series of 
events focused on promoting the American travel experience, which covered the 
following themes: Food and Wine; Festivals and Entertainment; Monuments and Sites; 
Great Outdoors; Shopping; Amusement and Theme Parks; Sports and Recreation; and 
National Parks. 

All of the My Dream Vacation USA press events attracted newspapers, travel journals, 
te levision stations,  and onl ine media websites.  The press has highlighted U.S. 
destinations through more than 600 advertising equivalent media placements in the 
past two years worth over half-a-million U.S. dollars. Some examples of these articles 
are contained in this annual report. You wil l also find agendas and photographs 
from each of the My Dream Vacation USA events that we organized in Taipei and 
Kaohsiung, the two largest cities in Taiwan. For those new to the Taiwan market, a 
promotional f lyer and information on how to join the My Dream Vacation USA in 
Taiwan is also included in this booklet.

We are pleased to announce the third year of My Dream Vacation USA, which will 
focus on four seasonal themes as follows:

We anticipate even more media coverage and highlights of U.S. dest inations in 
publications, online, and on television. For those that have not yet signed up for the 
progam,we hope you will consider joining the My Dream Vacation USA event program 
in 2013 especially since Taiwan joined the Visa Waiver Program (VWP) on November 1, 
2012. By joining our My Dream Vacation USA promotion, you will be able to reach 23 
million potential Taiwan travelers.

We are pleased to share with you this summary outlining the results of the My Dream 
Vacation USA  program. For those 58 members strong who have enthusiastically 
joined the second year of the My Dream Vacation USA program, thank you and jia 
you!

Sincerely,
Helen Hwang Brenda Tang
Commercial Section Chief Chairman
American Institute in Taiwan Discover America 
                                                                                        Committee in Taiwan
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with the America Retail Week Opening of the Shin Kong Mitsukoshi Department Store 
on June 29, 2012.  Industry and travel experts introduced many shopping destinations 
in the U.S.  Moreover, the Brand USA “Land of Dreams” video was broadcast to 
the press,  t ravel  agents,  and other t ravel  and tour ism industry  representat ives 
in at tendance. The My Dream Vacation USA program was supported by 40 U.S. 
destinations, travel agents, airlines, and service providers.

June 29, 2012

Press Event at the Shin Kong Mitsukoshi Department Store, Taipei
Theme:  Shopping
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2:00 p.m.         2012  "America Week" Opening   

                       Welcome Remarks 
                       Mr. Joseph Yang, Shin Kong Mitsukoshi Department Store
                       

                       Welcome Remarks 
             Ms. Brenda Tang, Vice Chair, Discover America Committee in Taiwan 
                       , 

                       Introductory Remarks 
                       Mr. Scott Pozil, Deputy Chief, AIT Commercial Section 
                       , 

2:30 p.m.         My Dream Vacation USA –Shopping Tours Presentations  
                       

                       Land of Dreams - Video produced by Brand USA
                     

                       Presentation 1– My Dream Vacation USA Partners Introduction
                       Ms. Mei Mei Wang, Executive Director, Discover America Taiwan 
             , 

                       Presentation 2 – Shopping Experience in the U.S. 
                       Ms. Erica Kuo, Travel and Tourism Writer                 
                       , 

                       Presentation 3 – Shopping Tours to the U.S.
                       Mr. Jack Lu, General Manger, Spunk Tours  
                       

3:00p.m. Great Outdoors Photo Contest Winner Announcement and Lucky-Draw
          

June 29, 2012

Press Event at the Shin Kong Mitsukoshi Department Store, Taipei
Theme:  Shopping
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BabyBoss City in Taipei on October 11, 2012.  Many U.S. amusement and theme 
parks were highlighted by industry and travel experts.  Additionally, the AIT Consular 
Section gave a presentation on Electronic System for Travel Authorization (ESTA).  
There were over 70 media and travel industry representatives who attended this 
event.  The My Dream Vacation USA program was supported by 46 U.S. destinations, 
travel agents, airlines, and service providers.

October 11, 2012

Press Event at BabyBoss City, Taipei
Theme:  Amusement Parks
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2:15 p.m          Welcome Remarks 
            Mr. Jason Yeh, General Manager, BabyBoss City
            , 

2:20 p.m.         Welcome Remarks 
            Mr. Robert See, Vice Chair, Discover America Committee in Taiwan
            , 

2:25 p.m.         Welcome Remarks 
                       Ms. Helen Hwang, Chief, AIT Commercial Section
            , 

2:30 p.m.         Shopping Photo Contest & Lucky Draw Winners Announcement
            

2:35 p.m.         Group Photo 

2:40 p.m.         Presentation 1 – English Days program at Walt Disney World
            Ms. Jean Simon, American Language Learning 
            

2:55 p.m.         Presentation 2 – U.S. Amusement & Theme Parks
            Mr. Stanley Shao, Assistant General Manager, Phoenix Tours
            

3:05 p.m.         Presentation 3 – ESTA (Electronic Systems for Travel Authorization)
            Ms. Elizabeth Liu, AIT Consular Officer
                       

3:35 p.m.         Announce Q2 Amusement & Theme Parks Photo Contest
                       

3:40 p.m.         2 nights stay at Disneyland Resort Hotel + 2 two-day hopper tickets
                        –  + 

October 11, 2012

Press Event at BabyBoss City, Taipei
Theme:  Amusement Parks
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Center in Taipei on January 16, 2013.  Many U.S. sports activities, destinations, and 
spectator sports were highlighted by industry and travel experts.  There were over 60 
media and travel industry representatives who attended this event.  The My Dream 
Vacation USA program was supported by 50 U.S. destinations, travel agents, airlines, 
and service providers.

January 16, 2013

Press Event at the Taroko Sports Center, Taipei
Theme:  Sports
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2:30 p.m.         Welcome Remarks 
             Mr. Y. C. Lin, Managing Director, Taroko Sports Nei Hu Center
             

2:35 p.m.         Welcome Remarks 
             Mr. Robert See, Vice Chair, Discover America Committee in Taiwan
            

2:40 p.m.         Welcome Remarks 
            Ms. Helen Hwang, Chief, AIT Commercial Section
            

2:45 p.m.         Amusement Parks Photo Contest Winner Announcement & Lucky Draw  
                           (EVA Air)
              
                                  ( )

2:50 p.m.         Group Photo 

2:55 p.m.         Presentation 1 – U.S. Sports Activities/Destinations 
                       /
             Ms. Gennie Yen, Representative, Guam Visitors Bureau
            

3:10 p.m.         Presentation 2 – U.S. Spectator Sports 
                       
                       Mr. Tom Liu, GM, Deluxe Seed Tour (TATA Long Haul Committee Coordinator)
             ( )

3:25 p.m.         Q3 Sports Photo Contest Announcement
                      

3:30 p.m.         Lucky Draw 2 
                       Houston Rockets Home Game Tickets & 6 NBA Basketballs
            ( ) x NAB x
                       Arcade Games: Basketball & Mini Bowling 
                       (Prizes – NBA Basketballs & Disney Stuffed Toys)
                        ( – NBA )

January 16, 2013

Press Event at the Taroko Sports Center, Taipei
Theme:  Sports
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Taipei Mayor Mansion on April  12, 2013.  A four-member Utah Travel and Tourism 
Mission led by the Utah Office of Tourism attended the press event and introduced 
The Mighty 5 of Utah (Utah's 5 national parks) followed by various national parks tour 
products promoted by My Dream Vacation USA partners. There were over 75 media 
and travel industry representatives who attended this event. The My Dream Vacation 
USA Moving AD Raincoat project was launched at this event. The My Dream Vacation 
USA program was supported by 58 U.S. destinations, travel agents, airlines, and 
service providers.

April 12, 2013

Press Event at the Taipei Mayor Mansion, Taipei
Theme:  National Parks



11

2:00 p.m.       Registration 

2:10 p.m.       Performance from Pingdong Rukai Aboriginal Tribe
           

2:15 p.m.       Welcome Remarks 
           Ms. Brenda Tang, Chair, Discover America Committee in Taiwan
           

2:20 p.m.       Introductory Remarks 
           Mr. Scott Pozil, Deputy Chief, AIT Commercial Section
              
  
2:25 p.m.       Q3 Sports Photo Contest Winner Announcement & Lucky Draw
                      (United Airlines)
                     
                     ( )

2:30 p.m.       Group Photo 

2:35 p.m.       Presentation 1 – The Mighty 5 of Utah 
                     Ms. Patti Denny, Manager Travel Trade Program, Utah Of                     Ms. Patti Denny, Manager Travel Trade Program, Utah Of                     Ms. Patti Denny, Manager Travel Trade Program, Utah Of ce of Tourism 
                     
  
2:55 p.m.       Presentation 2 – U.S. National Parks, CONTIKI and TRAFALGAR 
                     Ms. Stella Wu, Director, Golden Formosa Travel Services Corp.
           

3:15 p.m.       Q4 National Parks Photo Contest Announcement
                   Raincoat - Moving AD Campaign Announcement!!
                     
                     !!

3:25 p.m.       Lucky Draw 

April 12, 2013

Press Event at the Taipei Mayor Mansion, Taipei
Theme:  National Parks
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conducted at AIT Kaohsiung on October 19, 2012. 

2:30 p.m.  Registration

2:45 p.m. Welcome Remarks 
  Mr. Gary Oba, AIT Kaohsiung Branch Office Chief
  , 

2:50 p.m. Presentation 1 – U.S. Amusement & Theme Parks
  Mr. Eddie Yen, State of Idaho – Asia Trade Office Representative
  , 

3:00 p.m. Presentation 2 – English Days program at Walt Disney World
  
   Ms. Jean Simon, American Language Learning

3:10 p.m. Presentation 3 – Shopping Tours to the U.S. 
  Mr. Greg Harris, AIT Kaohsiung Commercial Section Chief
  , 
  
3:20 p.m. Presentation 4 – ESTA (Electronic Systems for Travel Authorization)
  
  U.S. Customs & Border Protection, Department of Homeland Security           

3:50 p.m. Group Photo 

October 19, 2012

Press Event at AIT Kaohsiung
Theme:  Shopping and Amusement Parks
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at AIT Kaohsiung on April 18, 2013.

2:30 p.m.  Registration 

2:45 p.m. Welcome Remarks 
  Mr. Gary Oba, AIT Kaohsiung Branch Office Chief
  

2:50 p.m. Presentation 1 – U.S. Sports Activities/Destinations
                         /
  Ms. Gennie Yen, Representative, Guam Visitors Bureau
  

3:05 p.m. Presentation 2 – U.S. Spectator Sports 
                          Mr. Tom Liu, General Manager, Deluxe Seed Tour 
                          (TATA Long Haul Committee Coordinator)
   ( )

3:20 p.m. Presentation 3 – U.S. National Parks 
  Mr. Greg Harris, AIT Kaohsiung Principal Commercial Officer
  

3:30 p.m. Lucky Draw 
                         Two Houston Rockets Home Game Tickets (Upper Bowl) & Three NBA Basketballs 
             ( ) x NBA x

April 18, 2013

Press Event at AIT Kaohsiung
Theme:  Sports and National Parks
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more than 262,000 visitors with 60 international countries represented in over 1,200 
exhibi t ions. The Amer ican Insti tute in Taiwan (AIT) Director Chr istopher J. Marut 
participated in the VIP opening ribbon cutting ceremony conducted by ITF organizers 
together with Taiwan's Vice President Wu Den-yih. After the ceremony, the American 
Pavilion was the only foreign pavilion Vice President Wu visited during the VIP tour, 
and he posed for a photo holding the My Dream Vacation USA signage for the media. 
For the f irst t ime at ITF in years, there was a travel seminar focusing on the U.S. 
where over one hundred participants attended.

October 28~29, 2012

My Dream Vacation USA at
Taipei International Travel Fair
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with the Taipei Association of Travel Agents (TATA) to introduce what is new in the U.S. 
travel and tourism market. AIT Commercial Section provided a briefing on the U.S. 
travel and tourism market to more than 70 travel agents in attendance and promoted 
the My Dream Vacation USA program.

March 7, 2013

My Dream Vacation USA at the
TATA Travel Agents Training Seminar
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travel industry in order to educate Taiwan tourists on various travel destinations in the 
United States.  We also conduct special promotions to encourage Taiwan travelers to 
plan their next vacation to the U.S.  For example, be on the lookout for our My Dream 
Vacation USA raincoat campaign, which we launched at the My Dream Vacation USA 
National Parks press event on April 12, 2013. Taiwan receives rain on average 180 
days per year, and has 1.5 mill ion scooter riders. We anticipate these moving Ads 
with the My Dream Vacation USA logo and website can help effectively promote this 
program.

My Dream Vacation USA Moving AD Raincoat Campaign
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the summer season and attracted about 230,000 visitors this year.  AIT Commercial  
Section Chief Helen Hwang and Discover America Committee in Taiwan Executive 
Director Jemy See participated in TTE's ribbon-cutting ceremony along with Taiwan's 
Vice President Wu Den-yih.  The USA Pavilion was the largest ever at TTE, with 22 
booths featuring American destinations, airlines, travel services, and study tours.  For 
the fi rst time, the USA Pavi lion installed a QR code display which was scanned by  
visitors, linking them to the "My Dream Vacation USA" website.

May 24~27, 2013

My Dream Vacation USA at the
Taipei Tourism Exposition
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My Dream Vacation USA  Program Media Exposure
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A total of more than 450 media placements promoting 
Taiwan travel and tourism to the U.S. from June 2012 to May 2013
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Sample Published Advertising Equivalent
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Sample Published Advertising Equivalent
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Sample Published Advertising Equivalent
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The photo contest with the theme of The Great Outdoors was part of the “My Dream Vacation 
USA” program. Ten winning photographs were selected out of the 248 pictures submitted. 
A picture of Whittier, Alaska won first place. The results were announced on June 29, 2012.

Sample Published Advertising Equivalent
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In conjunction with the Discover America Committee in Taiwan, the "My Dream Vacation USA" program is 
now entering its second year.  The theme for this year's Q1 featured "Shopping”  and also introduced three 
major U.S. shopping centers including Macy's, Fashion Outlets, and Premium Outlets.

Sample Published Advertising Equivalent
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After a successful first year and much critical acclaim, the "My Dream Vacation USA" program will After a successful first year and much critical acclaim, the "My Dream VAfter a successful first year and much critical acclaim, the "My Dream V
feature  the quarterly themes : Shopping, Amusement Parks, Sports and National Parks. Shopping was 

Montana were featured in the press event.Montana were featured in the press event.

Sample Published Advertising Equivalent
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AIT Commercial Section has been actively involved in various travel promotion programs, including the "My Dream 
Vacation USA" program, which accentuates different topics for each quarter.  AIT Commercial Section Chief Helen 
Hwang was interviewed and talked about the impetus and purpose of the "My Dream Vacation USA" program.

Sample Published Advertising Equivalent
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The "My Dream Vacation USA" program is now more popular than ever.  Its focus on varying quarterly The "My Dream VThe "My Dream V

tourism landscape allows for everyone to have his or her own unique vacation experience to the U.S.

Sample Published Advertising Equivalent
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This article features American attractions at the Taipei International Travel Fair. United Airlines offered promotional 

This article features the "My Dream Vacation USA"  Amusement Parks press event at Baby Boss.This article features the "My Dream VThis article features the "My Dream V

Sample Published Advertising Equivalent
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The "My Dream Vacation USA" program is now more popular than ever.  Its focus on varying quarterly The "My Dream VThe "My Dream V

tourism landscape allows for everyone to have his or her own unique vacation experience to the U.S.

Sample Published Advertising Equivalent
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Sample Published Advertising Equivalent
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Taiwan's formal inclusion into the U.S. Visa Waiver Program on 11/1 was welcomed by an enthusiastic TT

Dream Vacation USA" partners were introduced.

Sample Published Advertising Equivalent
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Sample Published Advertising Equivalent
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This special report introduces the second quarter of this year's "My Dream Vacation USA" program, 
namely "Amusement and Theme Parks."

Sample Published Advertising Equivalent
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The "My Dream Vacation USA" promoted by the American Institute in Taiwan Commercial Section and 
the Discover America Committee in Taiwan has received much critical acclaim.  Since the beginning of 
the second year, "My Dream Vacation USA" partners have risen to 50 members.

Sample Published Advertising Equivalent
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The cover story for this magazine features an interview with AIT's spokesperson Mark Zimmer 
and Commercial Section Deputy Secretary Scott Pozil. "My Dream Vacation USA" program and its 
sponsoring partners were introduced in this article.

Sample Published Advertising Equivalent
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The cover story for this magazine features an interview with AIT's spokesperson Mark Zimmer and 
Commercial Section Deputy Secretary Scott Pozil. The "My Dream Vacation USA" program and its 
sponsoring partners were introduced in this article.

Sample Published Advertising Equivalent
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This article covers the "My Dream Vacation USA" press event that occurred on Jan. 16. This quarter's This article covers the "My Dream VThis article covers the "My Dream V
theme featured "Sports".

Sample Published Advertising Equivalent
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This article covers the "My Dream Vacation USA" press event that occurred on 1/16.  This quarter's This article covers the "My Dream VThis article covers the "My Dream V
theme featured "Sports".

Sample Published Advertising Equivalent
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This issue's cover story discusses the impact of the VWP on travel and trade between the U.S. and 
Taiwan.  AIT Director Marut as well AIT Commercial Section Chief Helen Hwang were interviewed for 
this story.  The article also introduced the "My Dream Vacation USA" program and its partners.

Sample Published Advertising Equivalent
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This special report features the "My Dream Vacation USA"  National Parks theme.  A four-member Utah 
Travel and Tourism Mission attended the press event and introduced the Mighty 5 of Utah followed by 
various national parks tour products promoted by My Dream Vacation USA partners.

Sample Published Advertising Equivalent
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This special report features the "My Dream Vacation USA" National Parks theme. A four-member Utah 
Travel and Tourism Mission attended the press event and introduced the Mighty 5 of Utah followed by 
various national parks tour products promoted by "My Dream Vacation USA" partners.

Sample Published Advertising Equivalent
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as a trendy form of leisure holiday. Taiwan's GDP per capita is one of the highest in Asia at approximately 
US$20,400, meaning an increasing share of the population has the means to seek and enjoy leisure travel 
abroad. Taiwan is the fourth largest global holder of foreign exchange reserves, with over US$403.2 billion in 
2012. The World Bank’s Doing Business 2013 Report ranks Taiwan’s business environment 16th among 185 
global economies.  In 2012, outbound travel from Taiwan showed a growth of 6.84% and hit a new all-time 
high at 10.24 million trips. In other words, roughly 44% of the 23 million population go abroad each year for 
business, education, and holiday. 

In terms of desired travel destinations, the overwhelming majority of Taiwan outbound travel takes place within 
Asia (91.5% in 2012 according to Taiwan Tourism Bureau).  Business as well as leisure travel to mainland 
China has experienced the most dramatic increase since the opening of direct flights between China and 
Taiwan in late 2008.  In 2009, 1.5 million Taiwan travelers visited China, and the number increased to over 
3.1 million in 2012 (these figures do not include those who traveled via Hong Kong or Macao). With respect 
to leisure travel, Japan is the most favored destination of choice for Taiwan travelers.  Other popular tourist 
destinations are South Korea, Thailand, Malaysia, and Singapore.  

The United States is among the top five destinations for Taiwan outbound travelers and is the top non-Asian 
and long-haul destination.  According to the Office of Travel and Tourism Industries (OTTI) at the Department 
of Commerce, nearly 300,000 Taiwan travelers visited the United States in 2011. Preliminary spending 
estimates for 2012 show more than $1.2 billion on travel and tourism-related goods and services. Taiwan 
ranks sixth in the Asia Pacific region and 22nd in the world for visitor arrivals in the United States, which is 
primarily attributed to the strong long-standing political and business links between the United States and 
Taiwan.  The OTTI forecasts that travel from Taiwan to the United States will register a growth rate of 6-8 
percent during 2012-2015.

Taiwan joined the Visa Waiver Program (VWP) on November 1, 2012, enabling Taiwan visitors to visit the 
United States using the Electronic System for Travel Authorization (ESTA) for business, tourism, or transit (B1/
B2 category). This visa exemption will simplify the application process and save money for Taiwan travelers. 
To date, Taiwan passport holders can visit as many as 113 countries and territories without a visa. This marks 
a significant milestone since the Taiwan authorities liberalized outbound travel and relaxed regulations to 
travel abroad three decades ago.  The Taiwan local travel industry anticipates that travel to the United States 
will increase as a result of the U.S. Visa Waiver Program.

May 2013

Total Arrivals and Spending : Taiwan
The United States welcomed 290 thousand visitors from Taiwan in 2011. Preliminary spending 
estimates for 2012 show more than $1.2billion on travel and tourism-related goods and services.
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In 2011, Taiwan travelers indicated the following reasons for visiting the United States:  leisure/recreation/
holidays (35%); business (30%); visit friends and relatives (24%); and attend a convention or conference (7%).  
Of these visitors, 24% booked a packaged tour, and for 31%, it was their first trip to the United States.  The 
average length of stay for Taiwan visitors in the United States was 21 days and they visited an average of 1.8 
states in 2011.

The top destinations for Taiwan travelers in 2011 included California (56%), Guam (13%), New York (11%), 
and Nevada (9%).  States such as Washington, Illinois, Massachusetts, Texas, Hawaii, and Florida are 
attracting a growing number of Taiwan visitors.  The top American cities visited by Taiwanese travelers in 2011 
were Los Angeles (33%), San Francisco (19%), New York City (11%), Las Vegas (9%), Seattle, San Jose, 
Chicago, Boston (each with 6%), San Diego (4%), Honolulu (3%), and Anaheim (3%).

The main informational and booking sources for interested Taiwan travelers to the United States are 
travel agencies (54%), internet (27%), airlines (19%), and friends/relatives (14%).  All-inclusive guided 
group package tours remain popular with first time visitors and seniors.  As Taiwan travelers mature and 
become savvier, the trend has shifted toward Foreign Independent Travelers (FIT) and a variety of special 
interest tours.  More than 80% of Taiwan visitors to the United States are FITs. The demand for niche travel 
experiences such as spectator sport travel, adventure tours, health and wellness vacations, honeymoon tours, 
gastronomic holidays, cruise tours, and youth study travel are expected to grow. 

In 2011, Taiwan visitors to the United States enjoyed shopping (92%) and dining in restaurants (78%). They 
also placed importance on sightseeing in cities (49%), visiting amusement and theme parks (35%), historical 
places (31%), and doing water sports and sunbathing (19%).  Other interests included guided tours (17%), 
visiting national parks, art galleries and museums, and small towns (16% each).

About 24,000 Taiwan students studied in American schools in 2012, which ranks Taiwan the 6th leading origin 
of international students in the United States. The United States is home to over 926,000 Taiwan immigrants, 
and over 51.6 percent reside in Los Angeles, San Francisco, New York, San Jose, and Houston. 

Taiwan maintains good air connections to the United States. Taiwan travelers can choose among many air 
carriers to fly to the United States.  Delta Airlines and United Airlines provide daily services to the United 
States via Japan. Two Taiwan carriers, China Airlines and EVA Air provide 62 weekly non-stop flights to 
San Francisco, Los Angeles, Seattle, New York, and Guam.  China Airlines is introducing two weekly non-
stop services to Honolulu in June 2013, and Hawaiian Airlines is introducing three weekly non-stop services 
to Honolulu in July 2013.  EVA Air is adding two extra weekly flights to San Francisco in July 2013.  United 
Airlines plans to introduce daily non-stop service Taipei-San Francisco in March 2014.

Taiwan’s outbound travel and tourism market offers many opportunities. American travel and tourism suppliers 
may want to open a representative office or designate a General Sales Agent (GSA).  Another strategy is to 
work with airlines and state tourism promotion organizations to conduct Familiarization (FAM) Tours for major 
tour operators and influential media personnel.  FAM Tours are an efficient way to promote new destinations, 
attractions, hotels, and restaurants.  It is also useful to meet with Taiwan receptive operators in the United 
States that Taiwan travel agencies tend to work with since they speak Chinese.

My Dream Vacation USA program is a cost effective way to enter the Taiwan market and gain maximum 
exposure to the Taiwan traveler through the media.  My Dream Vacation USA is jointly organized by the 
Commercial Section of the American Institute in Taiwan (AIT) and the Discover America Committee in Taiwan. 
The program highlights U.S. destinations through a series of quarterly theme-based media events.   Nearly 
sixty American destinations, travel trade companies, travel agents, and airlines are supporting the program as 
of June 2013.

Another way to promote American destinations is by participating in the travel fairs. The Discover America 
Committee in Taiwan, with support from AIT Commercial Section, organizes the American Pavilion at major 
travel events (e.g. TTE and ITF in 2013), which are the biggest and most important travel fairs in Taiwan. AIT 
Commercial Section can provide participants with logistics assistance, business counseling support, and a 
pre-show promotion press conference.

AIT Commercial Section in Taiwan can be contacted via e-mail at MeiMei.Wang@trade.gov; 
Phone: 886-2-2720-1550 ext. 309; Fax: 886-2-2757-7162; or visit our website: www.buyusa.gov/taiwan
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The Most Efficient Way to Get Maximum Attention in the Taiwan Travel Market

Expand your market outreach to Taiwan, a $1.2 bil lion travel and tourism 
market for the U.S. and the 37th economy to be admitted to the Visa Waiver 
Program.

The Commercial  Sec t ion  of  the  Amer ican Inst i tu te  in  Ta iwan (AIT)  in 
partnership with the Discover America Committee in Taiwan initiated the "My 
Dream Vacation USA" travel and tourism promotional program to encourage 
Taiwan travelers to look to the U.S. as a premier travel and tourism destination.  
Eight theme-based press events exploring a variety of topics including Food 
& Wine, Festivals & Entertainment, Monuments & Sites, The Great Outdoors, 
Shopping, Amusement & Theme Parks, Sports, and National Parks have been 
conducted generating more than 600 advertising equivalent media placements 
in the past two years worth more than $500,000 in newspapers, trade and 
industry journals, online, radio, and television. Moreover, the My Dream 
Vacation USA website has already registered more than a half-a-million page 
views in which all of the participating U.S.A. destinations are highlighted.

This tourism promotion is now entering its 3rd year and will focus on a “Four 
Seasons” theme, as follows:

What are the Benefits for partners? 
* Join this cost-effective umbrella travel and tourism program to promote travel  
   to the U.S. and exposure at multi-media events
* Press coverage
* Inclusion in My Dream Vacation USA Website
* Visibility at training seminars for the travel trade 
* Gateway to connect with 500 Taiwan travel agents 

To take part in the 3rd year of the “My Dream Vacation USA” program, please 
contact AIT Commercial  Section via email at:  MeiMei.Wang@trade.gov . 
Participation cost in the year-long promotion from July 2013 to June 2014 is 
$500.

Company Person in Charge

Email Tel

Date Signature






