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May 2013
Dear U.S. Travel and Tourism Representative:

Greetings from Taiwan!

For Taiwan nationals, outbound travel is both a vital part of doing business in this
trade-oriented economy and a trendy form of leisure. The United States is among
the top five destinations for Taiwan outbound travelers and is the top non-Asian long
haul destination. According to the U.S. Department of Commerce Office of Travel and
Tourism Industries (OTTI), nearly 300,000 Taiwan travelers visited the United States in
2011. Preliminary spending estimates for 2012 show more than $1.2 billion on travel
and tourism-related goods and services. Taiwan ranks sixth in the Asia Pacific region
and 22nd in the world for visitor arrivals to the United States.

On November 1, 2012, Taiwan became the 37th market to join the U.S. Visa Waiver
Program, which is anticipated to lead to a significant increase in the number of Taiwan
travelers visiting the United States for business or leisure travel.

Given the tremendous growth potential for Taiwan travel to the U.S., the American
Institute in Taiwan (AIT) Commercial Section in partnership with the Discover America
Committee (DAC) in Taiwan have been actively promoting U.S. destinations to Taiwan
leisure and business travelers through the My Dream Vacation USA program, which
was launched in July 2011. For the past two years, we have organized a series of
events focused on promoting the American travel experience, which covered the
following themes: Food and Wine; Festivals and Entertainment; Monuments and Sites;
Great Outdoors; Shopping; Amusement and Theme Parks; Sports and Recreation; and
National Parks.

All of the My Dream Vacation USA press events attracted newspapers, travel journals,
television stations, and online media websites. The press has highlighted U.S.
destinations through more than 600 advertising equivalent media placements in the
past two years worth over half-a-million U.S. dollars. Some examples of these articles
are contained in this annual report. You will also find agendas and photographs
from each of the My Dream Vacation USA events that we organized in Taipei and
Kaohsiung, the two largest cities in Taiwan. For those new to the Taiwan market, a
promotional flyer and information on how to join the My Dream Vacation USA in
Taiwan is also included in this booklet.

We are pleased to announce the third year of My Dream Vacation USA, which will
focus on four seasonal themes as follows:

. July 2013: Fall Season

. October 2013: Winter Season

. January 2014: Spring Season

. April 2014: Summer Season

We anticipate even more media coverage and highlights of U.S. destinations in
publications, online, and on television. For those that have not yet signed up for the
progam,we hope you will consider joining the My Dream Vacation USA event program
in 2013 especially since Taiwan joined the Visa Waiver Program (VWP) on November 1,
2012. By joining our My Dream Vacation USA promotion, you will be able to reach 23
million potential Taiwan travelers.

We are pleased to share with you this summary outlining the results of the My Dream
Vacation USA program. For those 58 members strong who have enthusiastically
joined the second year of the My Dream Vacation USA program, thank you and jia
youl!

Sincerely,

Helen Hwang Brenda Tang
Commercial Section Chief Chairman
American Institute in Taiwan Discover America

Committee in Taiwan
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Press Event at the Shin Kong Mitsukoshi Department Store, Taipei
Theme: Shopping
Bt EE — I=BaERE
X MMHEY

June 29, 2012

The My Dream Vacation USA’s Shopping press event was conducted in conjunction
with the America Retail Week Opening of the Shin Kong Mitsukoshi Department Store
on June 29, 2012. Industry and travel experts introduced many shopping destinations
in the U.S. Moreover, the Brand USA “Land of Dreams” video was broadcast to
the press, travel agents, and other travel and tourism industry representatives
in attendance. The My Dream Vacation USA program was supported by 40 U.S.
destinations, travel agents, airlines, and service providers.




Press Event at the Shin Kong Mitsukoshi Department Store, Taipei
Theme: Shopping
Bt EE — I=BaERE
X MMHEY

June 29, 2012

Event Agenda
1:30 p.m. Registration / Networking RE! / BfEE

2:00 p.m. 2012 "America Week" Opening EEERE

Welcome Remarks E{:d

Mr. Joseph Yang, Shin Kong Mitsukoshi Department Store
MHHEEADEEE ERERE

Welcome Remarks {3
Ms. Brenda Tang, Vice Chair, Discover America Committee in Taiwan

ERRIER ZHIRBERRS

Introductory Remarks {5
Mr. Scott Pozil, Deputy Chief, AIT Commercial Section
FPEFEIER, EHEAESHEEBM

2:30 p.m. My Dream Vacation USA —Shopping Tours Presentations
EE MHEY" KENHE

Land of Dreams - Video produced by Brand USA
ISREE) wHRAEaEEERY

Presentation 1- My Dream Vacation USA Partners Introduction
Ms. Mei Mei Wang, Executive Director, Discover America Taiwan

FEEPTR, ZHKBERERS

Presentation 2 — Shopping Experience in the U.S.
Ms. Erica Kuo, Travel and Tourism Writer

BEI, BERIER

Presentation 3 — Shopping Tours to the U.S.
Mr. Jack Lu, General Manger, Spunk Tours

=N - EIRIRTT ARSI

3:00p.m. Great Outdoors Photo Contest Winner Announcement and Lucky-Draw

‘PG BELLBEBZERE H BREEME




Press Event at BabyBoss City, Taipei

Theme: Amusement Parks
altidEdE — HREERW
ERE: FREYE

October 11, 2012

The My Dream Vacation USA’s Amusement Parks press event was conducted at
BabyBoss City in Taipei on October 11, 2012. Many U.S. amusement and theme
parks were highlighted by industry and travel experts. Additionally, the AIT Consular
Section gave a presentation on Electronic System for Travel Authorization (ESTA).
There were over 70 media and travel industry representatives who attended this
event. The My Dream Vacation USA program was supported by 46 U.S. destinations,
travel agents, airlines, and service providers.
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2:00 p.m

2:15 p.m

2:20 p.m.

2:25 p.m.

2:30 p.m.

2:35 p.m.

2:40 p.m.

2:55 p.m.

3:05 p.m.

3:35 p.m.

3:40 p.m.

Press Event at BabyBoss City, Taipei

Theme: Amusement Parks
altidEdE — HREERW
ERE: FREYE

October 11, 2012

Event Agenda

Registration / Games & FUN time! % / RS HF%

Welcome Remarks F{z3
Mr. Jason Yeh, General Manager, BabyBoss City

BT BEE hERERW

Welcome Remarks E{:3
Mr. Robert See, Vice Chair, Discover America Committee in Taiwan

BEE EER, EEREERHS

Welcome Remarks E{:3
Ms. Helen Hwang, Chief, AIT Commercial Section

=8 R EETEHEERE

Shopping Photo Contest & Lucky Draw Winners Announcement

MHBEYEEEEERBREREENREZEIRE
Group Photo EIEEHIR

Presentation 1 — English Days program at Walt Disney World
Ms. Jean Simon, American Language Learning
BT EREERBEEN

Presentation 2 — U.S. Amusement & Theme Parks
Mr. Stanley Shao, Assistant General Manager, Phoenix Tours

EEEEELEGET

Presentation 3 — ESTA (Electronic Systems for Travel Authorization)
Ms. Elizabeth Liu, AIT Consular Officer
SEHER BB IIKTFFUES T RMET

Announce Q2 Amusement & Theme Parks Photo Contest

EME_SFETEBLRBEEES S

2 nights stay at Disneyland Resort Hotel + 2 two-day hopper tickets
R - INE T e R RIREE MR EEZS + ELEMRXPIRME




Press Event at the Taroko Sports Center, Taipei

Theme: Sports
St EE — ABBEEFHHI
FRE: EF

January 16, 2013

The My Dream Vacation USA’s Sports press event was conducted at the Taroko Sports
Center in Taipei on January 16, 2013. Many U.S. sports activities, destinations, and
spectator sports were highlighted by industry and travel experts. There were over 60
media and travel industry representatives who attended this event. The My Dream
Vacation USA program was supported by 50 U.S. destinations, travel agents, airlines,
and service providers.

- *\i = -“ i! e




Press Event at the Taroko Sports Center, Taipei
Theme: Sports
alacEE — KEEESHI
FRE: EE

January 16, 2013
Event Agenda
2:00 p.m. Registration / Games & FUN time! ¥RE! / EREEEFY

2:30 p.m. Welcome Remarks F{z3
Mr. Y. C. Lin, Managing Director, Taroko Sports Nei Hu Center
AEEEFHHIN SILRMBE MR ER

2:35 p.m. Welcome Remarks F{z3
Mr. Robert See, Vice Chair, Discover America Committee in Taiwan

EEIMRERRERE BEE SER

2:40 p.m. Welcome Remarks Z{&d
Ms. Helen Hwang, Chief, AIT Commercial Section

XEEEHEARE EEMER

2:45 p.m. Amusement Parks Photo Contest Winner Announcement & Lucky Draw
(EVAAIr)
ENE_STEFERERECLBEEH ST RIER T EME
(REMZE)

2:50 p.m. Group Photo EIE2IHIR

2:55 p.m. Presentation 1 — U.S. Sports Activities/Destinations
EEEERESFEEN
Ms. Gennie Yen, Representative, Guam Visitors Bureau

HEEE BED XK

3:10 p.m. Presentation 2 — U.S. Spectator Sports
ZEEEEE”[BT
Mr. Tom Liu, GM, Deluxe Seed Tour (TATA Long Haul Committee Coordinator)
BhILARE SIZEHE ISR (BItMIRTERELAEREREEA)

3:25 p.m. Q3 Sports Photo Contest Announcement
EMBE=FEe T EREBESEE

3:30 p.m. Lucky Draw 282
Houston Rockets Home Game Tickets & 6 NBA Basketballs
NTENEBREHES(LE)PIEME RNABEEDRX7E
Arcade Games: Basketball & Mini Bowling
(Prizes — NBA Basketballs & Disney Stuffed Toys)
EKZER K MR HFHE (BR- NBAERRE T EHE)




Press Event at the Taipei Mayor Mansion, Taipei
Theme: National Parks

BltEcEE —MREMEBIGVEE
FEERLAE

April 12, 2013

The My Dream Vacation USA’s National Parks press event was conducted at the
Taipei Mayor Mansion on April 12, 2013. A four-member Utah Travel and Tourism
Mission led by the Utah Office of Tourism attended the press event and introduced
The Mighty 5 of Utah (Utah's 5 national parks) followed by various national parks tour
products promoted by My Dream Vacation USA partners. There were over 75 media
and travel industry representatives who attended this event. The My Dream Vacation
USA Moving AD Raincoat project was launched at this event. The My Dream Vacation
USA program was supported by 58 U.S. destinations, travel agents, airlines, and
service providers.




Press Event at the Taipei Mayor Mansion, Taipei

Theme: National Parks
BltieBE —MREBEZIGYEE
e R E YN
April 12, 2013

Event Agenda
2:00 p.m.  Registration ¥FRE!

2:10 p.m. Performance from Pingdong Rukai Aboriginal Tribe
FRBHRKXE

2:15p.m.  Welcome Remarks 3
Ms. Brenda Tang, Chair, Discover America Committee in Taiwan

ZEKEHERRE BFHE 8K

2:20 p.m.  Introductory Remarks EXE9
Mr. Scott Pozil, Deputy Chief, AIT Commercial Section

ZEETEARE BHE £33 BIER

2:25 p.m. Q3 Sports Photo Contest Winner Announcement & Lucky Draw
(United Airlines)
EmE =% EgTdE BRETHHFEFE L RIBREERME

(BtEmZE)
2:30 p.m.  Group Photo EZEHIR

2:35 p.m. Presentation 1 — The Mighty 5 of Utah
Ms. Patti Denny, Manager Travel Trade Program, Utah Office of Tourism

EREMMNKRESTREMNNDEERAE

2:55 p.m. Presentation 2 — U.S. National Parks, CONTIKI and TRAFALGAR
Ms. Stella Wu, Director, Golden Formosa Travel Services Corp.
EEER LB R EMIRE 1T

3:15 p.m. Q4 National Parks Photo Contest Announcement
“Raincoat - Moving AD ” Campaign Announcement!!
Efn #0F BRAETE BRESEE
B MKX1IEIEEEE) Hig!

3:25 p.m.  Lucky Draw 1158




Press Event at AIT Kaohsiung

Theme: Shopping and Amusement Parks
October 19, 2012

The My Dream Vacation USA press event combining Shopping and Amusement Parks was
conducted at AIT Kaohsiung on October 19, 2012.

Event Agenda
2:30 p.m. RegistrationZR !

2:45 p.m. Welcome Remarks 253
Mr. Gary Oba, AIT Kaohsiung Branch Office Chief
BT ER, ERTERESHDE

2:50 p.m. Presentation 1 - U.S. Amusement & Theme Parks 3 3 R85 & RS 1T
Mr. Eddie Yen, State of Idaho — Asia Trade Office Representative
BRIREAR, EREETGMNEABHEE

3:00 p.m. Presentation 2 — English Days program at Walt Disney World
ERETBRERETEE/T
Ms. Jean Simon, American Language Learning

3:10 p.m. Presentation 3 — Shopping Tours to the U.S. =BV S EhRSTT
Mr. Greg Harris, AIT Kaohsiung Commercial Section Chief
EERFEER, ERTeHhES D EEBHE

3:20 p.m. Presentation 4 — ESTA (Electronic Systems for Travel Authorization)
BEHERRELIRITFIETRAMENT
U.S. Customs & Border Protection, Department of Homeland Security

3:50 p.m. Group Photo & 12




Press Event at AIT Kaohsiung

Theme: Sports and National Parks
April 18,2013

The My Dream Vacation USA press event combining Sports and National Parks was conducted
at AIT Kaohsiung on April 18, 2013.

Event Agenda
2:30 p.m. Registration #RZ

2:45 p.m. Welcome Remarks (53
Mr. Gary Oba, AIT Kaohsiung Branch Office Chief
EHRTEBES DR BN R

2:50 p.m. Presentation 1 — U.S. Sports Activities/Destinations
EEEHIELEEE/M
Ms. Gennie Yen, Representative, Guam Visitors Bureau

MSEE mEs K

3:05 p.m. Presentation 2 — U.S. Spectator Sports ZEEEFHBEERE T
Mr. Tom Liu, General Manager, Deluxe Seed Tour
(TATA Long Haul Committee Coordinator)
BRI 2IZ5HE RAEIE (BItMRITAREABREREEAN)

3:20 p.m. Presentation 3 — U.S. National Parks BIZK /AR 7T
Mr. Greg Harris, AIT Kaohsiung Principal Commercial Officer
EHTEEmEEHEM EEE ERK

3:30 p.m. Lucky Draw 52
Two Houston Rockets Home Game Tickets (Upper Bowl) & Three NBA Basketballs
RTEXEIZEEHES(LE)PFIEXM R RNBABZIKx =18




My Dream Vacation USA at
Taipei International Travel Fair

October 28~29, 2012

The Taipei International Travel Fair (ITF) is the largest travel fair in Taiwan, attracting
more than 262,000 visitors with 60 international countries represented in over 1,200
exhibitions. The American Institute in Taiwan (AIT) Director Christopher J. Marut
participated in the VIP opening ribbon cutting ceremony conducted by ITF organizers
together with Taiwan's Vice President Wu Den-yih. After the ceremony, the American
Pavilion was the only foreign pavilion Vice President Wu visited during the VIP tour,
and he posed for a photo holding the My Dream Vacation USA signage for the media.
For the first time at ITF in years, there was a travel seminar focusing on the U.S.
where over one hundred participants attended.




My Dream Vacation USA at the
TATA Travel Agents Training Seminar

March 7, 2013

AIT Commercial Section organized a Travel Agents Training Seminar in partnership
with the Taipei Association of Travel Agents (TATA) to introduce what is new in the U.S.
travel and tourism market. AIT Commercial Section provided a briefing on the U.S.
travel and tourism market to more than 70 travel agents in attendance and promoted

the My Dream Vacation USA program.




My Dream Vacation USA Moving AD Raincoat Campaign

AIT Commercial Section continually seeks partner opportunities with the local Taiwan
travel industry in order to educate Taiwan tourists on various travel destinations in the
United States. We also conduct special promotions to encourage Taiwan travelers to
plan their next vacation to the U.S. For example, be on the lookout for our My Dream
Vacation USA raincoat campaign, which we launched at the My Dream Vacation USA
National Parks press event on April 12, 2013. Taiwan receives rain on average 180
days per year, and has 1.5 million scooter riders. We anticipate these moving Ads
with the My Dream Vacation USA logo and website can help effectively promote this

program.
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My Dream Vacation USA at the
Taipei Tourism Exposition

May 24~27, 2013

The Taipei Tourism Exposition (TTE) is the largest travel fair held in Taiwan during
the summer season and attracted about 230,000 visitors this year. AIT Commercial
Section Chief Helen Hwang and Discover America Committee in Taiwan Executive
Director Jemy See participated in TTE's ribbon-cutting ceremony along with Taiwan's
Vice President Wu Den-yih. The USA Pavilion was the largest ever at TTE, with 22
booths featuring American destinations, airlines, travel services, and study tours. For
the first time, the USA Pavilion installed a QR code display which was scanned by
visitors, linking them to the "My Dream Vacation USA" website.
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Date
2012/6/1
2012/6/5
2012/6/6
2012/6/25
2012/6/28
2012/6/29
2012/6/29
2012/7/2
2012/7/2
2012/7/2
2012/7/2
2012/7/2
2012/7/2
2012/7/2
2012/7/2-7/6
2012/7/3
2012/7/3
2012/7/5
2012/7/9
2012/7/23
2012/7/23
2012/7/30
2012/7/31
2012/8/6
2012/8/6
2012/8/6
2012/7/31
2012/8/7
2012/8/7
2012/8/7
2012/8/7
2012/8/8
2012/8/8
2012/8/8
2012/8/8
2012/8/8
2012/8/9
2012/8/9
2012/8/9
2012/8/9
2012/8/13
2012/8/13
2012/8/18
2012/8/20
2012/8/20
2012/8/21
2012/8/22
2012/8/22
2012/8/22
2012/8/22
2012/8/23
2012/8/26
2012/8/27
2012/9/3
2012/9/3
2012/9/4
2012/9/4
2012/9/4
2012/9/4
2012/9/4
2012/9/4
2012/9/4
2012/9/4
2012/9/4
2012/9/4
2012/9/4
2012/9/4
2012/9/5
2012/9/6
2012/9/6

Publication

Taiwan Business Topics
Love Kaohsiung
Liberty times

World Travel Weekly
AlT.org

UDN

Xinmedia.com
yam.com
SunTravel.com.tw
News.sina.com.tw
www.7to.com.tw
Travel Rich

Travel Trend News
World Travel Weekly
Web TV
News.sina.com.tw
News.sina.com.tw
www.7to.com.tw
Travel Trend News
World Travel Weekly
Travel Trend News
Travel Trend News
Liberty Times

Travel Trend News
World Travel Weekly
Travel Rich

Liberty Times

New Net News
udn.com

Facebook

Travel Trend News
Yahoo.com
Photosharp.com.tw
dsnews.com.tw
greatnews.com.tw
Photosharp.com.tw
Yahoo.com
www.7to.com.tw
news.chinatimes.com
uni967.com

Travel Trend News
World Travel Weekly
Yahoo.com

Travel Rich

Travel Trend News
greatnews.com.tw
Yahoo.com
SunTravel.com.tw
udn.com
Xinmedia.com
Yahoo.com

TTN Media

Travel Trend News
Travel Trend News
Travel Rich
Yahoo.com
SunTravel.com.tw
travel.tw.msn.com
Go! Play Around the World
Xinmedia.com
Xinmedia.com
News.sina.com.tw
SunTravel.com.tw
yam.com
travel.tw.msn.com
News.sina.com.tw
Hinet

udn.com
greatnews.com.tw
Yahoo.com

Date
2012/9/6
2012/9/7
2012/9/7
2012/9/7
2012/9/9
2012/9/10
2012/9/10
2012/9/10
2012/9/10
2012/9/10
2012/9/10
2012/9/10
2012/9/10
2012/9/13
2012/9/10
2012/9/15
2012/9/17
2012/9/17
2012/9/19
2012/9/19
2012/9/19
2012/9/19
2012/9/19
2012/9/20
2012/9/20
2012/9/20
2012/9/20
2012/9/24
2012/9/26
Oct /2012
2012/10/1
2012/10/1
2012/10/1
2012/10/2
2012/10/2
2012/10/3
2012/10/4
2012/10/4
2012/10/5
2012/10/6
2012/10/8
2012/10/8
2012/10/8
2012/10/8
2012/10/8
2012/10/8
2012/10/8
2012/10/8
2012/10/8
2012/10/8
2012/10/8
2012/10/9
2012/10/9
2012/10/9
2012/10/11
2012/10/11
2012/10/11
2012/10/11
2012/10/11
2012/10/12
2012/10/12
2012/10/12
2012/10/15
2012/10/16
2012/10/16
2012/10/16
2012/10/117
2012/10/117
2012/10/117
2012/10/117

Publication

Tripass

Yahoo.com
dsnews.com.tw
Merica Blog
ttnmedia.com
pchome.com.tw
New Vision Web
b2b.travel.com.tw
Travel Rich
b2b.travel.com.tw
Travel Rich

World Travel Weekly
Travel Trend News
United Daily News
Global Tourism Vision
Apple Daily

Travel Rich

Travel Trend News
Xinmedia.com
Yahoo News
News.sina.com.tw
Yahoo Travel
PCHome.com.tw
SunTravel.com.tw
News.sina.com.tw
PCHome.com.tw
Yahoo Travel

World Travel Weekly
Travel Rich
travelcom

Taiwan Business Topics
Travel Rich

Travel Trend News
NOW News

Yahoo News

United Evening News
yam.com
travel.tw.msn.com
Korean Air News
Xinmedia.com

World Travel Weekly
World Travel Weekly
Travel Trend News
Travel Trend News
Travel Rich

Travel Rich

Travel Rich

Yahoo Travel

Yahoo Travel
yam.com
SunTravel.com.tw
Xinmedia.com
Xinmedia.com
CardU.com.tw
Global Tourism Vision
News.sina.com.tw
Anan News (via Youtube)
udn.com
Photosharp.com.tw
Photosharp.com.tw
chyes.com
News.sina.com.tw
Travel Rich
libertytimes.com.tw
Liberty Times
www.ntdtv.com
Xinmedia.com
news.rti.org.tw
Yahoo News
News.sina.com.tw

Date
2012/10/18
2012/10/18
2012/10/18
2012/10/19
2012/10/20
2012/10/21
2012/10/21
2012/10/22
2012/10/20
2012/10/22
2012/10/22
2012/10/22
2012/10/22
2012/10/24
2012/10/24
2012/10/25
2012/10/26
2012/10/26
2012/10/26
2012/10/26
2012/10/26
2012/10/27
2012/10/28
2012/10/28
2012/10/28
2012/10/28
2012/10/29
2012/10/29
2012/10/29
2012/10/29
2012/10/29
2012/10/29
2012/10/29
2012/10/29
2012/10/30
2012/10/30
2012/10/30
2012/10/30
2012/10/30
2012/10/30
2012/10/30
2012/10/30
2012/10/30
2012/10/31
2012/10/31
2012/10/31
2012/10/31
2012/10/31
2012/10/31
2012/10/31
2012/10/31
2012/10/31
2012/10/31
2012/10/31
2012/11/28
2012111
2012/11/1
2012111
2012/11/5
2012111
2012/11/1
2012/11/1
2012111
2012111
2012111
2012/11/1
2012/11/2
2012/11/2
2012/11/2
2012/11/2

Publication
news.chinatimes.com
tw.news.yahoo.com
uni967.com
uni967.com
news.chinatimes.com
ICRT
Worldjournal.com
Travel Rich

United Daily News
travelrich.com.tw
Travel Rich

World Travel Weekly
Travel Trend News
liberitytimes.com.tw
Liberty Times

UDN Newspaper
Taipei ITF News
Economic Daily News
Apple Daily
News.sina.com.tw
Yahoo News

Taipei ITF News
news.gpwb.gov.tw
Travel Trend News
News 98 Radio
news.rti.org.tw

Apple Daily

World Travel Weekly
Travel Trend News
travelrich.com.tw
Travel Rich
www.cna.com.tw/
UDN.com

TV

The China Post (English)
Taipei Times (English)
news.chinatimes.com
news.chinatimes.com
www.cna.com.tw/
UDN.com
News.sina.com.tw
TaiwanNews.com.tw
CDNews.com.tw
libertytimes.com.tw
news.chinatimes.com
www.cna.com.tw/
FocusTaiwan.tw
news.chinatimes.com
news.rti.org.tw

TVBS
www.ntdtv.com
FTVCP/Youtube.com
Yahoo

yam.com

TVBS HD(YOUTUBE video)
The China Post
Taipei Times (English)
UDN

Travel Rich
news.chinatimes.com
libertytimes.com.tw
Apple Daily
travelrich.com.tw
TTV E News

Ettoday
News.sina.com.tw
www.cna.com.tw/
TakungPAO.com
Radio Free Asia
Worldjournal.com
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Date
2012/11/2
2012/11/2
2012/11/2
2012/11/2
2012/11/2
2012/11/4
2012/11/4
2012/11/4
2012/11/5
2012/11/5
2012/11/5
2012/11/5
2012/11/6
2012/11/6
2012/11/7
2012/11/7
2012/11/7
2012/11/7
2012/11/10
2012/11/12
2012/11/12
2012/11/14
2012/11/14
2012/11/15
2012/11/19
2012/11/19
2012/11/19
2012/11/19
2012/11/19
2012/11/22
2012/11/26
2012/11/26
2012/11/26
2012/11/26
Nov /2012
2012/11/26
2012/11/27
2012/11/27
2012/11/27
2012/12/1
2012/12/3
2012/12/3
2012/12/10
2012/12/10
2012/12/10
2012/12/10
2012/12/10
2012/12/10
2012/12/17
2012/12/17
2012/12/17
2012/12/17
2012/12/24
2012/12/24
2012/12/17
2012/12/25
2012/12/2
2012/12/5
2012/12/21
2012/12/24
2012/12/31
2012/12/24
2012/12/31
2012/12/31
2012/12/31
2012/12/26
2012/12/24
2012/12/9
2012/12/9
2012/12/10
2012/12/19

Publication

Sin Chew Daily
yam.com
news.rti.org.tw
www.7to.com.tw
www.cna.com.tw/
Worldjournal.com
Apple Daily
tw.travel.yahoo.com
Travel Rich

Travel Trend News
ttnmedia.com

World Travel Weekly
Radio Taiwan
ttnmedia.com

World Travel Weekly
News.sina.com.tw
news.rti.org.tw
Liberty Times

News 98 Radio
Travel Rich

Travel Trend News
yam.com

Global Tourism Vision
tw.travel.yahoo.com
CAN English News
dsnews.com.tw

CAN English News
Xinmedia.com
News.sina.com.tw
news.want-daily.com
tw.myblog.yahoo.com
ttnmedia.com
travelrich.com.tw
Travel Rich

Tourist Vol. 131
Travel Trend News
news.want-daily.com
www.7to.com.tw
tw.travel.yahoo.com
travelcom

TRAVEL RICH
Travel Trend News
World Travel Weekly
Travelcom

Travel Trend News
TRAVEL RICH
Travel Trend News
World Travel Weekly
World Travel Weekly
Travel Trend News
Travel Trend News
Global Tourism Vision
Travel Rich

Travel Trend News
World Travel Weekly
Liberty Times
Worldjournal.com
nownews.com
Worldjournal.com
Travel Trend News
Travel Trend News
TRAVEL RICH
TRAVEL RICH
Travelcom

TOGO
tw.travel.yahoo.com
tw.travel.yahoo.com
udn.com

Taiwan Daily
News.sina.com.tw
udn.com

Date
2012/12/20
2012/12/20
2012/12/28
2012/12/10
2012/12/10
2012/12/27
2012/12/24
2012/12/31
2012/9/10
2013/1/1
2013/1/7
2013/1/7
2013/1/7
2013/1/7
2013/1/7
2013/1/5
2013/1/14
2013/1/18
2013/1/15
2013/1/21
2013/1/18
2013/1/19
2013/1/19
2013/1/19
2013/1/21
2013/1/21
2013/1/21
2013/1/21
2013/1/4
2013/1/3
2013/1/4
2013/1/21
2013/1/17
2013/1/9
2013/1/21
2013/1/21
2013/1/19
2013/1/19
2013/1/28
2013/1/28
2013/1/28
2013/1/30
2013/1/6
2013/1/25
2013/1/16
2013/1/21
2013/1/4
2013/1/16
2013/1/29
2013/1/29
2013/1/29
2013/1/29
2013/1/29
2013/1/17
2013/1/7
Jan/Feb/2013
2013/2/1
2013/2/1
2/11/2013
2013/2/5
2013/2/5
2013/2/5
2013/2/5
2013/2/10
2013/2/11
2013/2/21
2013/2/25
2013/2/25
2013/2/25
2013/2/26
2013/3/M1

Publication
SunTravel.com.tw
tw.travel.yahoo.com
Xinmedia.com
Xinmedia.com
tw.travel.yahoo.com
News.sina.com.tw
World Travel Weekly
World Travel Weekly
Travel Rich
epochtimes.com
Travel Rich

Travel Trend News
xinhuanet.com
World Travel Weekly
Travel Trend News
udn.com
xinmedia.com
xinmedia.com
Liberty Times
yam.com
xinmedia.com
tw.travel.yahoo.com
xinmedia.com
nownews.com
World Travel Weekly
Travel Rich
PCHome.com.tw
yam.com
suntravel.com.tw
xinmedia.com
udn.com
libertytimes.com.tw
tw.travel.yahoo.com
sunTravel.com.tw
tw.travel.yahoo.com
suntravel.com.tw
news.sina.com.tw
yam.com

Travel Trend News
World Travel Weekly
Travel Trend News
yam.com
Worldjournal.com
tw.travel.yahoo.com
b2b.travel.com.tw
tw.travel.yahoo.com
news.sina.com.tw
news.sina.com.tw
pchome.com.tw
news.sina.com.tw
yam.com
suntravel.com.tw
tw.travel.yahoo.com
udn.com

World Travel Weekly
TOGO
xinmedia.com

UNI FM96.7

Travel Rich
news.sina.com.tw
Liberty Times
Travel Rich
news.yahoo.com.tw
Worldjournal.com

Radio Taiwan International

worldjournal.com
World Travel Weekly
Travel Trend News
Travel Rich
travelrich.com.tw
xinmedia.com

Date
2013/3/4
2013/3/4
2013/3/4
2013/3/5
2013/3/7
2013/3/8
2013/3/9
2013/3/11
2013/3/11
2013/3/11
2013/3/11
2013/3/11
2013/3/117
2013/3/18
2013/3/117
2013/3/18
2013/3/18
2013/3/25
2013/3/25
2013/4/1
2013/4/1
2013/4/4
2013/4/6
2013/4/6
2013/4/8
2013/4/9
2013/4/9
2013/4/12
2013/4/13
2013/4/13
2013/4/14
2013/4/15
2013/4/15
2013/4/15
2013/4/15
2013/4/15
2013/4/15
2013/4/15
2013/4/15
2013/4/15
2013/4/15
2013/4/15
2013/4/15
2013/4/15
2013/4/16
2013/4/25
2013/4/14
2013/4/15
2013/4/15
2013/4/16
2013/4/16
2013/4/16
2013/4/117
2013/4/117
2013/4/18
2013/4/18
2013/4/19
2013/4/22
2013/5/19
2013/5/20
2013/5/20
2013/5/20
2013/5/23
2013/5/27
2013/5/27
Jul. 2012
-Jun. 2013
Jan. 2013
-Jun. 2013

Publication
TRAVEL RICH
travel.udn.com
World Travel Weekly
news.cn

United Daily News
travel.yahoo.com.tw
Apple Daily

Travel Trend News
Liberty Times
ttnmedia.com

United Daily News
World Travel Weekly
xinmedia.com

Travel Trend News
xinmedia.com
travel.tw.msn.com
Times.hinet

Travel Trend News
Travel Rich

World Travel Weekly
Travel Trend News
news.xinhuanet.com
xinmedia.com
news.sina.com.tw
Travel Trend News
news.sina.com.tw
xinmedia.com
MoneyDJ.com
NOWnews.com
Apple Daily
xinmedia.com
n.yam.com

World Travel Weekly
xinmedia.com
Facebook

Travel Trend News
Travel Trend News
Travel Trend News
ttnmedia.com
xinmedia.com
xinmedia.com

Travel Rich

Travel Trend News
xinmedia.com
Liberty Times

World Travel Weekly
ntdv.com
xinmedia.com
xinmedia.com
Liberty Times
WOWONEws.com
solomo.xinmedia.com/travel
xinmedia.com
xinmedia.com

United Daily News
idn.com.tw

WoWo News

Travel Rich

Apple Daily

Travel Rich

Travel Trend News
World Travel Weekly
UNI FM96.7

Travel Trend News
World Travel Weekly
Kaohsiung Police Radio
-12 programs
Kaohsiung Happy Radio
--24 programs
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In North Dakota, Reminders of
the Legendary Old West

PHOTOS: COURTESY OF NORTH DAKOTA DIVIS

he story of the American West

has fascinated people around

the world for ages. It’s a rale
of triumph and tragedy, life and death,
friend and foe; a place where many of
the legendary figures lived out their
larger-than-life existence to the fullest.

Today, North Dakota prides itself
on its epic past and unlimited future.
Sprawling bonanza farms of the 1800s
have been replaced by vast oil and gas
reserves that make the state No. 2 in the
United States, behind only Texas, in oil
production. At the same time, the state
leads the narion in the production of
many agricultural products.

While North Dakota continues to
look toward a strong economic future,
it maintains historic sites throughout
the state in order to keep a link to its
colorful past. The relationship between
those harvesting surface-based prod-
ucts and those pulling resources from
deep below the surface are sometimes
strained. But North Dakotans find ways
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to put their differences aside for the bet-
terment of the people.

It’s been that way since explorers
Meriwether Lewis and William Clark
first stepped foot in what is now North
Dakota and struck up a lasting rela-
tionship with the Native American
inhabitants of the land.

Lewis and Clark and the men with
them became friends with nearby
tribes, and the rwo captains happened
upon Sakakawea, a young lady who
would aid them on their journey to the
Pacific Ocean.

The tribes living at what is now
Knife River Indian Villages at Stanton
helped the team survive a long, brural
winter on the banks of the Missouri
River. The friendships created were so
strong that chicf Sheheke accompanied
Lewis and Clark back to Washington
D.C. on the return trip.

What followed the Corps of Dis-
covery was a series of adventures by
legendary figures like Sakakawea, Lt.

Taiwan Business Topics / Vol. 42 / Jun-12
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Col. George Armstrong Custer, Sit-
ting Bull, and Theodore Roosevelt.
Each played key roles in making North
Dakota what it is today.

North Dakota was the epicenter of
westward expansion. As the influence
of European sertlement swepr over the
continent, conflict was inevitable. Skir-
mishes between those occupying the
fertile land teeming with bison and
other wildlife and those wanting to till
its soil left both sides bloodied.

The U.S. government saw this
expansion as manifest destiny while
Native Americans saw it as an invasion
into land they had occupied for many
years. While fur rrading outposts like
Fort Union coexisted peacefully in this
sometimes hostile world, military forts
were viewed differently.

Aleng with sertlement came rail-
roads, and to protect railroads and their
crews the government built a series of
forts that still dot the North Dakota
prairie. Fort Abercrombie, Forr Torten,
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Fort Stevenson, and Fort Abraham Lin-
coln can still be toured.

Forr Abercrombie is along the Red
River near Abercrombie. It was the first
permanent U.S. military fort in North
Dakota and was besieged by Lakota
warriors for six weeks in 1862. Fort
Totten served the military until 1890
when it became an Indian boarding
school.

Perhaps the most prominent post on
the prairie is Fort Lincoln, which was
home to the U.S. 7th Cavalry leading
up to, and for a time after, the battle
at the Little Bighorn. It was there that
Custer and his entire command were
killed by warriors led by Sitting Bull
and Crazy Horse.

The U.S. Army had pursued the
tribes across the plains until they found
the large campsite at the Little Big-
horn River in what is now Montana.
Through a series of military blunders
and overconfidence, the Army found
itself trapped and terribly defeated by
the warriors.

But the victory was soon followed
by an overwhelming response thar ulti-
mately led to the end of life as the
nomadic Plains Indians had known.
They soon were placed on reservations
and the West was open for the taking,.

Bonanza farms were taking shape.
They were made up of thousands of
acres of cropland and spread out in the
lush Red River Valley as far as the eye
could see. Bagg Bonanza Farm near
Mooreton remains as a reminder of
how life once was on the vast spreads.

The city of Fargo dominates the
Red River Valley, which separates
North Dakota and Minnesota and is
one of the few rivers flowing north
into Canada. The largest city in the
state, Fargo boasts a vibrant arts and
university culture. But at the time, it
was just a stopover for European set-
tlers anxious to claim their piece of the
American dream. Pioneers flocked here
to lay claim to 160 acres. German, Rus-
sian, and Scandinavian towns began
springing from the prairie. As set-
tlers moved west and land became less
suited for crops, cattle became a source
of wealth.

A young New York adventurer

noticed what was happening in the Bad-
lands of western North Dakota and
took off for the rugged frontier way of
life. President-to-be Theodore Roosevelt
loved the Badlands and the vast amount
of wildlife to be found there. It prepared
him for the tragedies he would soon
endure and for his role as 26th Presi-
dent of the United States.

Roosevelt returned from his first trip
to North Dakota in 1884 but watched
his first wife and mother both die on
Valentine’s Day in 1884. He returned to
North Dakota, but a number of factors
led to the collapse of his cattle business
and Roosevelt returned home. In 1910,
Roosevelt proclaimed he would never
have been President had it not been for
his time in North Dakota.

Roosevelt’s legacy lives on in North
Dakota and the Theodore Roosevelt
Rough Rider Hall of Fame honors
prominent North Dakotans in the halls
of the state capitol building. The list
honors journalists (Eric Sevareid), ath-
letes (Roger Maris), authors (Louis
L’Amour), soldiers (Master Sergeant
Woodrow Wilson Keeble), entertainers
(Bobby Vee), and more.

Those enshrined in the hall of fame
were influenced by the state in achieving
honor in their fields.

North Dakota continues to influ-
ence outside decision-makers, like
those calling for energy independence.
The latest Bakken oil play is one of the
largest oil finds ever discovered.
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The process of extracting oil from
the Bakken Shale Formation con-
sists of a relatively new process called
“fracking™ or hydraulic fracturing. The
process allows for the recovery of previ-
ously untapped resources.

Agriculture maintains its hold as
the top industry in North Dakota,
but oil production is projected to sur-
pass agriculture in the near future.
Meanwhile, tourism remains solidly
entrenched in third place. North Dako-
ta’s scenic beauty and fun things to see
and do make it a must-see destination
for travelers from around the world.
International travel to North Dakota
remains strong due to events like the
annual Norsk Hostfest and United
Tribes International Powwow. The
Hostfest in Minot is the largest Scandi-
navian festival in North America and
includes entertainment, food, and arts
and crafts. The powwow brings hun-
dreds of Native American dancers and
drummers and thousands of specrators
to Bismarck each fall.

Fall also heralds a new hunting
season, and airline flights from all
around the country are booked to the
wingrips with hunters anxious to try
their luck at pheasants, waterfowl, and
deer. And few people know that fishing
season never closes in North Dakota.

Don’t let an opportunity to visit
North Dakota slip by. To find out more
about North Dakota, go to NDtourism.
com. "
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New MICE Options at the
Disneyland Resort

The opening of Cars Land positions California as the

perfect destination for groups and families.

he Disneyland Resort has been

called the “happiest place on

earth.” Long recognized for
its creativity and innovation, this Cal-
ifornia family vacation hotspot is also
perfect for somerhing else — business.
With two theme parks; a shopping,
dining and entertainment district; and
three luxury hotels all within walking
distance of one another, Disneyland
offers meetings and convention groups
a venue unlike any other. The best part?
Attendees’ families can tag along.

The two distinct theme parks,
Disneyland and Disney California
Adventure, are located right across
from each other and are just steps
away from Downtown Disney, Dis-
ney’s premiere shopping, dining, and
entertainment district. Also adjacent
to the parks are Disney’s three world-
class hotels; Disney’s Grand Californian
Hotel and Spa, Disney’s Paradise Pier
Horel, and the famed Disneyland Hotel.

48 TAWAN BUSINESS TOPICS
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Disney California Adventure
Park

Over the past year, the Disney-
land Resort has introduced numerous
enhancements to its already impressive
list of attractions. The most recent is
the completion of a five-year expansion
project of Disney California Adven-
ture Park. The expansion brought two
highly anticipated “lands” to life: Cars
Land and Buena Vista Street.

With its imaginative setting and the
playful humor it exudes, Cars Land is
perfect for large-scale private events
like opening and closing galas. Smaller
groups can capture the same fun and
excitement with buy-outs of individual
attractions. Regardless of group size,
the Disneyland Convention Services
team helps planners make the most of
the setting with customized menus and
entertainment that complement the
theme and detail of the new land.

Taiwan Business Topics / Vol. 43 / Jan-13
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Cars Land invites guests to take the
off-ramp right into Radiator Springs,
the town built for cars, where they will
discover three attractions that show-
case places and characters from the
hit movie: Luigi’s Flying Tires, Mat-
er’s Junkyard Jamboree, and Radiator
Springs Racers, one of the largest and
most elaborate attractions created for a
Disney theme park.

Radiator Springs Racers is a high-
octane, indoor/outdoor adventure
that revs through the beautiful moun-
tains of Ornament Valley. Guests board
cars, each with its own personality, for
a scenic road trip through Radiator
Springs. After stopping at either Lui-
gi's Casa Della Tires or Ramone’s House
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of Body Art and getting racing tips from
Doc¢ Hudson, the cars zoom over the
roadways in a nose-to-nose, high-speed
race, never knowing which car may win.

Elsewhere in Cars Land, Luigi invites
guests to test-drive his new shipment
of Fetruccini-brand “Cuscino D*Aria”
tires - which are just like riding on air
{or being on an enormous air-hockey
table). At this festival of flying tires,
riders lean left and right aboard Luigi’s
Flying Tires, floating and bumping along
in a 21st century attraction reminiscent
of the classic Disneyland Flying Saucers
attraction. Music plays as the tires hover
along the floor, adding to the fun.

Mater provides his own unique siren
song, courtesy of a Junkyard Jukebox
that has lured baby tractors into Mat-
er’s Junkyard Jamboree. There, the
tractors dance to Mater’s hoedown
tune, swinging guests around in trailers
they are pulling behind them. It’s a
“tow-si-do” square dance to a playlist
of seven songs sung by Mater himself.

The streets of Radiator Springs are
humming with entertainment, too, DJ,
the ultimate party car — a big road-
trippin’ mobile boom box with giant
speakers and built-in disc changer
— invites his crew to “DJ’s Dance ‘n
Drive,” a spontaneous, interactive
dance party.

While Cars Land looks as though
it was taken straight from the movie,
you don’t have to be a fan of the movie

to enjoy the benefits of holding your
meeting there.

“Whether you're familiar with the
hit movie or not, the Cars Land auto-
motive storyline and detail are perfect
for any kind of meeting,” says Anne
Hamilton, vice president, Resort Sales
and Services, Disney Destinations.
“Cars celebrates drive, compertition,
teamwork, and success, and those ele-
ments translate into powerful business
messages, whether the meeting’s focus
is developing strategy, training staff, or
rewarding top performers.”

Most attendees entering Disney Cal-
ifornia Adventure on their own or for
an event will enter through Buena Vista
Street, another lively and richly detailed
land. The newly themed and designed
entrance brings the spirit of Walt
Disney into the park as never before,
immersing attendees in a locale remi-
niscent of 1920’ Los Angeles, a time
and place full of hope and optimism.
With its familiar shop names, period
costumes, and architecture, Buena
Vista Street is inspired by the “city of
dreams” Walt Disney found when he
arrived by train in California.

The new icon of Disney California
Adventure is the Carthay Circle The-
atre. This majestic building sits at the
end of Buena Vista Street and recalls,
in name and architectural style, the
great California movie palace where
“Snow White and the Seven Dwarfs”
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premiered in 1937. It also anchors
the newly designed plaza from which
attendees set out to experience all the
thrills, excitement, and wonder of
Disney California Adventure.

Carthay Circle Theartre is home
to the Carthay Circle Restaurant and
Lounge. Upstairs. guests enjoy Southern
California cuisine and the ambience of
a post-gala party at Carthay Circle Res-
taurant, while the ground floor Carthay
Circle Lounge offers appetizers and bar
service, along with historic photographs
and exhibits.

Those looking for a good way to
wrap up a long day of exploring or
meetings will find World of Color and
the Mad T Party to be the perfect way
to unwind and enjoy the night.

Disney’s World of Color is a nightly,
25-minute visual symphony thar takes
attendees on a magical journey through
animation and artistic storytelling. The
show’s dramatic visual effects include
high-definition images projected on a
curtain of water that is 40 feet high and
longer than a football field. Adding
to the experience are exciting 1,200
fountain nozzles, pyro effects, colorful
lighting, never-before-used laser effects,
and a moving musical score. Private
viewing locations and show buy-outs
are available for groups.

Just across the Park, the “Mad T
Party” takes attendees down the Rabbir
Hole. Taking place throughout the year,
this nighttime event is a fantastic world
of imagery and imagination inspired
by Tim Burton’s Alice in Wonderland.
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It’s also a perfect escape for attendees
after a day of meetings. This is the party
where up is down and everything is
wonderfully off-kilter — complete with
live music, plenty of dancing, unique
entertainment, tasty treats, and games.

Disneyland - Walt’s Original
Park

This is the Park that started it all -
Disneyland. The name itself excites the
imagination and sparks creativity. The
realization of Walt’s dreams and hard
work, Disneyland inspires groups of
all sizes to perform to the best of their
ability. Groups are invited to experi-
ence the worlds of yesterday, fantasy
and tomorrow with timeless attrac-
tions, dazzling entertainment and
world-class dining.

Disneyland is home to beloved
artractions such as Jungle Cruise and
Pirates of the Caribbean, as well as
new favorites such as Star Tours 3D.
Imagine the networking opporrunities
inside a favorite attraction complete
with a special visit from the big-cheese
himself, Mickey Mouse. These oppor-
tunities are available to small, intimate
groups as well as to large groups of
hundreds or even thousands. With
built-in live entertainment and décor,
Disneyland provides unique locations
combined with world-class entertain-
ment and fantastic catering options that
make for endless event possibilities that
meeting attendees won't soon forget.

Along with parades and live enter-
tainment, Disneyland is also home to
Fantasmic!, a Disney nighttime extrav-
aganza that takes place on the iconic
Rivers of America. Mickey opens his
imagination to the audience as he con-
ducts a breathraking water show that
takes the audience through high-resolu-
tion digital film sequences from the film
Fantasia as they are projected onto enor-
mous screens of water. His conductor's
wand guides the whimsical scenes as
brilliant sprays of sparks burst overhead.
Complete with pink elephants, massive
puppets, princesses, and more, Fan-
tasmic! is an impressive show that will
stimulate creativity and excite the senses.

Groups can crown a productive day

50 TAIWAN BUSINESS TOPICS » JANUARY 2013

at the Disneyland Resort with the iconic
vision of fireworks bursting high above
Sleeping Beauty Castle. Beloved by all,
this dazzling spectacle changes with the
season: versions celebrating summer,
Halloween, and the holidays are among
the most memorable. No marter what
time of year you view the world-famous
fireworks, attendees will experience the
unparalleled joy and wonder that only
Disney can deliver.

Disneyland Resort Hotels

The Disneyland Resort is home to
three beauriful, themed hotels. Enjoy
California’s renowned Arts & Crafts
style at Disney’s Grand Californian
Hotel and Spa, the feel of mid-cen-
tury cool mixed with modern luxury of
the Disneyland Hotel or the rich tra-
dirion of the California beach culture
at Disney’s Paradise Pier Hotel, Both
Disney’s Grand Californian Hotel and
the Disneyland Hotel have earned the
prestigious Four Diamond rating from
the American Automobile Associa-
tion (AAA), and are the only hortels in
Anaheim to have earned this high dis-
tinction.

Recently, the Disneyland Hortel
completed a stunning, two-year rei-
magining, creating a sophisticated new
destination for meetings and incentives.
The “new” Disneyland Hotel features
dramatic facility upgrades, new busi-
ness-friendly amenities, and a bold new
look that blends hip, mid-century style
with modern business convenience.

Enhancements to the Disneyland
Hotel include complete refurbishment
of all 969 guest rooms, the addition
of luxurious new themed suites, and
a complertely redesigned lobby and
common areas. The hotel’s signature

Taiwan Business Topics / Vol. 43 / Jan-13
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courtyard has also been reborn, with
two new pools, an over-the-top tiki bar,
and a new quick-and-casual restaurant.

Of special significance to meeting
professionals, the new courtyard com-
plex features two new private-event
lawns thar offer a total of 20,000 square
feet of space. Both lawns are lushly
landscaped and let groups enjoy recep-
tions or meal functions while taking
advantage of Southern California’s
incomparable weather. A permanent
outdoor stage is also available.

Complementing its mid-century
décor, the re-imagined Disneyland
Hotel pays homage to the early days
of Disneyland. Artendees will find
rich Disney derails and stories woven
throughout guest rooms and common
areas. The sophisticated blend of style
and whimsy creates a stimulating and
professional environment for meetings
and events.

All three hotels give planners access
to over 2,300 hotel rooms and 182,000
square feet of flexible meeting space
and are just steps away from the theme
parks, as well as the Downtown Disney
shopping district.

More than just a place

More than just facilities, the Dis-
neyland Resort offers a host of benefits
known as the Disney Difference. This
include Disney Institute professional
development programs, private group
events in the Disneyland Resort theme
parks, customized Disney entertain-
ment, special theme park meeting/
convention tickets, and Disney’s unsur-
passed creativity service. Taking a
meeting or group to Disneyland guar-
antees a one-of-a-kind experience that
arrendees won'’t soon forget. ]
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Travel Trend News /Vol. 733 7/9/2012
The photo contest with the theme of The Great Outdoors was part of the “My Dream Vacation
USA” program. Ten winning photographs were selected out of the 248 pictures submitted.
A picture of Whittier, Alaska won first place. The results were announced on June 29, 2012.
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In conjunction with the Discover America Committee in Taiwan, the "My Dream Vacation USA" program is
now entering its second year. The theme for this year's Q1 featured "Shopping” and also introduced three
major U.S. shopping centers including Macy's, Fashion Outlets, and Premium Outlets.
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Travel Rich / Vol. 197 9/17/2012
After a successful first year and much critical acclaim, the "My Dream Vacation USA" program will
feature the quarterly themes : Shopping, Amusement Parks, Sports and National Parks. Shopping was
the first theme to kick off the season and shopping attractions in Guam, Hawaii, San Francisco, and
Montana were featured in the press event.
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Travel Rich / Vol. 196 9/10/2012

AIT Commercial Section has been actively involved in various travel promotion programs, including the "My Dream
Vacation USA" program, which accentuates different topics for each quarter. AIT Commercial Section Chief Helen

Hwang was interviewed and talked about the impetus and purpose of the "My Dream Vacation USA" program.
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Travel Rich / Vol. 201 10/15/2012

The "My Dream Vacation USA" program is now more popular than ever. Its focus on varying quarterly
themes corresponds to the "My" in the title of the program and signifies that the diversity of the American
tourism landscape allows for everyone to have his or her own unique vacation experience to the U.S.

30




Sample Published Advertising Equivalent

NMESERRE

| e

u

&8 : 2% T RARENOF

"BNREIS RS ) wETERE

]

3 "N S
T B RS (M W R X R R LU AR R e A -

Al E1F TMHEY, SRR LR R T ERRDNEL - XERERTIR - TEA TERHE R

FHEEE (AIT) EERIGEERR &
SE[RI Y T ERA SRR 58] - 0
AVE A2 " AR, R R
S B e Tt ST SRR A B S
BN PR SRRl R
English Day (¥ A AR S B S Tl -
8T » 7SR AT A 48 SR AT T
gt B G R R B MR T AT AL TR
B

WL ERAE2 T - BREEARELIEARRER BRSO -

EETSHAEREARRKEM: %

B 15 b i B X e A 15 24 [ 8
)RR BB R 5 I - 2011 4EAE
AP it g SRR 5 T S S
Bty TR RS R B - TR
e o oI S SRS T NS - 45 AT AE
LA s o B e S TR
[ - SRR PR e R - i
HEREE R A A AR

HRET i -

T RE A0 Tl e
KW T - SRS H B R Bye
15,329 A2 EFHREF IS BI T MR « 5
HEE AT TR R R
S th R o R R T
[, MRk TR R
1€ - BIHEE 1215 HEHEC SR B
R AR SR R AR Ry gk 14077 EL
T LA TR SR R Y B
gl S TR B | R S ]
B I 5h - LR 2,25 - A R
AT e |

SEEABREGATREE R
% %% Fnafiien e - e g A G 6]
LU NS E T Se 940 fEl) - A5
T THRAERB R - HRTE R
BB Bt ia o Ees (25 - 4 R v -
BT ~ ST ~ R LR LN RS
IS elii LR i Ha Lo
TR » B4 FE B ZE A ] » i LR
bl RETRL TGRS -

(O=H3652)

Travel Trend News /Vol. 747 10/15/2012
This article features the "My Dream Vacation USA" Amusement Parks press event at Baby Boss.
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Times Weekly / Vol. 1810 10/26/2012
This article features American attractions at the Taipei International Travel Fair. United Airlines offered promotional
programs for specified U.S. cities, including San Francisco and other renowned tourist destinations.
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Global Tourism Vision / Vol. 6 Nov. 2012
The "My Dream Vacation USA" program is now more popular than ever. Its focus on varying quarterly
themes corresponds to the "My" in the title of the program and signifies that the diversity of the American
tourism landscape allows for everyone to have his or her own unique vacation experience to the U.S.
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Travel Rich / Vol. 204 11/5/2012

Taiwan's formal inclusion into the U.S. Visa Waiver Program on 11/1 was welcomed by an enthusiastic
response from the Taiwan travel and tourism sector. Several specified destinations promoted by "My
Dream Vacation USA" partners were introduced.
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Travel Rich / Vol. 205 11/12/2012
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This special report introduces the second quarter of this year's "My Dream Vacation USA" program,

namely "Amusement and Theme Parks."
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Travel Rich / Vol. 210 12/17/2012
The "My Dream Vacation USA" promoted by the American Institute in Taiwan Commercial Section and
the Discover America Committee in Taiwan has received much critical acclaim. Since the beginning of
the second year, "My Dream Vacation USA" partners have risen to 50 members.
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World Travel Weekly / Vol. 759 1/7/2013
The cover story for this magazine features an interview with AlT's spokesperson Mark Zimmer
and Commercial Section Deputy Secretary Scott Pozil. "My Dream Vacation USA" program and its
sponsoring partners were introduced in this article.
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World Travel Weekly / Vol. 759 1/7/2013
The cover story for this magazine features an interview with AlT's spokesperson Mark Zimmer and
Commercial Section Deputy Secretary Scott Pozil. The "My Dream Vacation USA" program and its
sponsoring partners were introduced in this article.
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Travel Rich / Vol. 215
This article covers the "My Dream Vacation USA" press event that occurred on Jan. 16. This quarter's
theme featured "Sports".
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This article covers the "My Dream Vacation USA" press event that occurred on 1/16. This quarter's

theme featured "Sports".
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Global Tourism Vision / Vol. 10 Apr. 2013
This issue's cover story discusses the impact of the VWP on travel and trade between the U.S. and
Taiwan. AIT Director Marut as well AIT Commercial Section Chief Helen Hwang were interviewed for
this story. The article also introduced the "My Dream Vacation USA" program and its partners.
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World Travel weekly / Vol. 773 4/15/2013

This special report features the "My Dream Vacation USA" National Parks theme. A four-member Utah
Travel and Tourism Mission attended the press event and introduced the Mighty 5 of Utah followed by

various national parks tour products promoted by My Dream Vacation USA partners.
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Global Tourism Vision / Vol. 11 5/1/2013
This special report features the "My Dream Vacation USA" National Parks theme. A four-member Utah
Travel and Tourism Mission attended the press event and introduced the Mighty 5 of Utah followed by
various national parks tour products promoted by "My Dream Vacation USA" partners.
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My Dream Vacation USA Photo Contest Clllﬁ\:)
Top Ten Winning Photos : Shopping -
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Cuﬁ\:) My Dream Vacation USA Photo Contest
. Top Ten Winning Photos : Amusement Parks
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My Dream Vacation USA Photo Contest ( U.ﬁ\ )
Top Ten Winning Photos : Sports :
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Taiwan Outbound Tourism Market Updates
May 2013

Market Overview

Total Arrivals and Spending : Taiwan

The United States welcomed 290 thousand visitors from Taiwan in 2011. Preliminary spending
estimates for 2012 show more than $1.2billion on travel and tourism-related goods and services.
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For Taiwan nationals, outbound travel is a vital part of doing business in this trade-oriented economy as well
as a trendy form of leisure holiday. Taiwan's GDP per capita is one of the highest in Asia at approximately
US$20,400, meaning an increasing share of the population has the means to seek and enjoy leisure travel
abroad. Taiwan is the fourth largest global holder of foreign exchange reserves, with over US$403.2 billion in
2012. The World Bank’s Doing Business 2013 Report ranks Taiwan’s business environment 16th among 185
global economies. In 2012, outbound travel from Taiwan showed a growth of 6.84% and hit a new all-time
high at 10.24 million trips. In other words, roughly 44% of the 23 million population go abroad each year for
business, education, and holiday.

In terms of desired travel destinations, the overwhelming majority of Taiwan outbound travel takes place within
Asia (91.5% in 2012 according to Taiwan Tourism Bureau). Business as well as leisure travel to mainland
China has experienced the most dramatic increase since the opening of direct flights between China and
Taiwan in late 2008. In 2009, 1.5 million Taiwan travelers visited China, and the number increased to over
3.1 million in 2012 (these figures do not include those who traveled via Hong Kong or Macao). With respect
to leisure travel, Japan is the most favored destination of choice for Taiwan travelers. Other popular tourist
destinations are South Korea, Thailand, Malaysia, and Singapore.

The United States is among the top five destinations for Taiwan outbound travelers and is the top non-Asian
and long-haul destination. According to the Office of Travel and Tourism Industries (OTTI) at the Department
of Commerce, nearly 300,000 Taiwan travelers visited the United States in 2011. Preliminary spending
estimates for 2012 show more than $1.2 billion on travel and tourism-related goods and services. Taiwan
ranks sixth in the Asia Pacific region and 22nd in the world for visitor arrivals in the United States, which is
primarily attributed to the strong long-standing political and business links between the United States and
Taiwan. The OTTI forecasts that travel from Taiwan to the United States will register a growth rate of 6-8
percent during 2012-2015.

Taiwan joined the Visa Waiver Program (VWP) on November 1, 2012, enabling Taiwan visitors to visit the
United States using the Electronic System for Travel Authorization (ESTA) for business, tourism, or transit (B1/
B2 category). This visa exemption will simplify the application process and save money for Taiwan travelers.
To date, Taiwan passport holders can visit as many as 113 countries and territories without a visa. This marks
a significant milestone since the Taiwan authorities liberalized outbound travel and relaxed regulations to
travel abroad three decades ago. The Taiwan local travel industry anticipates that travel to the United States
will increase as a result of the U.S. Visa Waiver Program.
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Market Data
In 2011, Taiwan travelers indicated the following reasons for visiting the United States: leisure/recreation/
holidays (35%); business (30%); visit friends and relatives (24%); and attend a convention or conference (7%).
Of these visitors, 24% booked a packaged tour, and for 31%, it was their first trip to the United States. The
average length of stay for Taiwan visitors in the United States was 21 days and they visited an average of 1.8
states in 2011.

The top destinations for Taiwan travelers in 2011 included California (56%), Guam (13%), New York (11%),
and Nevada (9%). States such as Washington, lllinois, Massachusetts, Texas, Hawaii, and Florida are
attracting a growing number of Taiwan visitors. The top American cities visited by Taiwanese travelers in 2011
were Los Angeles (33%), San Francisco (19%), New York City (11%), Las Vegas (9%), Seattle, San Jose,
Chicago, Boston (each with 6%), San Diego (4%), Honolulu (3%), and Anaheim (3%).

The main informational and booking sources for interested Taiwan travelers to the United States are
travel agencies (54%), internet (27%), airlines (19%), and friends/relatives (14%). All-inclusive guided
group package tours remain popular with first time visitors and seniors. As Taiwan travelers mature and
become savvier, the trend has shifted toward Foreign Independent Travelers (FIT) and a variety of special
interest tours. More than 80% of Taiwan visitors to the United States are FITs. The demand for niche travel
experiences such as spectator sport travel, adventure tours, health and wellness vacations, honeymoon tours,
gastronomic holidays, cruise tours, and youth study travel are expected to grow.

In 2011, Taiwan visitors to the United States enjoyed shopping (92%) and dining in restaurants (78%). They
also placed importance on sightseeing in cities (49%), visiting amusement and theme parks (35%), historical
places (31%), and doing water sports and sunbathing (19%). Other interests included guided tours (17%),
visiting national parks, art galleries and museums, and small towns (16% each).

About 24,000 Taiwan students studied in American schools in 2012, which ranks Taiwan the 6th leading origin
of international students in the United States. The United States is home to over 926,000 Taiwan immigrants,
and over 51.6 percent reside in Los Angeles, San Francisco, New York, San Jose, and Houston.

Taiwan maintains good air connections to the United States. Taiwan travelers can choose among many air
carriers to fly to the United States. Delta Airlines and United Airlines provide daily services to the United
States via Japan. Two Taiwan carriers, China Airlines and EVA Air provide 62 weekly non-stop flights to
San Francisco, Los Angeles, Seattle, New York, and Guam. China Airlines is introducing two weekly non-
stop services to Honolulu in June 2013, and Hawaiian Airlines is introducing three weekly non-stop services
to Honolulu in July 2013. EVA Air is adding two extra weekly flights to San Francisco in July 2013. United
Airlines plans to introduce daily non-stop service Taipei-San Francisco in March 2014.

Market Entry

Taiwan’s outbound travel and tourism market offers many opportunities. American travel and tourism suppliers
may want to open a representative office or designate a General Sales Agent (GSA). Another strategy is to
work with airlines and state tourism promotion organizations to conduct Familiarization (FAM) Tours for major
tour operators and influential media personnel. FAM Tours are an efficient way to promote new destinations,
attractions, hotels, and restaurants. It is also useful to meet with Taiwan receptive operators in the United
States that Taiwan travel agencies tend to work with since they speak Chinese.

My Dream Vacation USA program is a cost effective way to enter the Taiwan market and gain maximum
exposure to the Taiwan traveler through the media. My Dream Vacation USA is jointly organized by the
Commercial Section of the American Institute in Taiwan (AIT) and the Discover America Committee in Taiwan.
The program highlights U.S. destinations through a series of quarterly theme-based media events. Nearly
sixty American destinations, travel trade companies, travel agents, and airlines are supporting the program as
of June 2013.

Another way to promote American destinations is by participating in the travel fairs. The Discover America
Committee in Taiwan, with support from AIT Commercial Section, organizes the American Pavilion at major
travel events (e.g. TTE and ITF in 2013), which are the biggest and most important travel fairs in Taiwan. AIT
Commercial Section can provide participants with logistics assistance, business counseling support, and a
pre-show promotion press conference.

For More Information

AIT Commercial Section in Taiwan can be contacted via e-mail at MeiMei.Wang@trade.gov;
Phone: 886-2-2720-1550 ext. 309; Fax: 886-2-2757-7162; or visit our website: www.buyusa.goviaiwan
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My Dream Vacation
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The Most Efficient Way to Get Maximum Attention in the Taiwan Travel Market

Expand your market outreach to Taiwan, a $1.2 billion travel and tourism
market for the U.S. and the 37th economy to be admitted to the Visa Waiver
Program.

The Commercial Section of the American Institute in Taiwan (AIT) in
partnership with the Discover America Committee in Taiwan initiated the "My
Dream Vacation USA" travel and tourism promotional program to encourage
Taiwan travelers to look to the U.S. as a premier travel and tourism destination.
Eight theme-based press events exploring a variety of topics including Food
& Wine, Festivals & Entertainment, Monuments & Sites, The Great Outdoors,
Shopping, Amusement & Theme Parks, Sports, and National Parks have been
conducted generating more than 600 advertising equivalent media placements
in the past two years worth more than $500,000 in newspapers, trade and
industry journals, online, radio, and television. Moreover, the My Dream
Vacation USA website has already registered more than a half-a-million page
views in which all of the participating U.S.A. destinations are highlighted.

This tourism promotion is now entering its 3rd year and will focus on a “Four

Seasons” theme, as follows:

. July 2013: Fall Season

. October 2013: Winter Season

. January 2014: Spring Season

. April 2014: Summer Season

What are the Benefits for partners?

* Join this cost-effective umbrella travel and tourism program to promote travel
to the U.S. and exposure at multi-media events

* Press coverage

* Inclusion in My Dream Vacation USA Website

* Visibility at training seminars for the travel trade

* Gateway to connect with 500 Taiwan travel agents

Company Person in Charge
Email Tel
Date Signature

To take part in the 3rd year of the “My Dream Vacation USA” program, please
contact AIT Commercial Section via email at: MeiMei.Wang@trade.gov .
Participation cost in the year-long promotion from July 2013 to June 2014 is
$500.
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AMERICAN INSTITUTE IN TAIWAN
A COMMERCIAL SECTION

Under the auspices of the American Institute in Taiwan, the AIT Commercial Section is in essence the
U.S. Department of Commerce’s overseas branch office in Taiwan. We support U.S. companies to

build and expand U.S. business in Taiwan. Please contact AIT Commercial Section via email at:
office.taipei@trade.gov

AIT Commercial Section: Travel and Tourism Team

Helen Hwang
Commercial Section
Chief

Scott Pozil
y Commercial Section
Deputy Chief

Gregory Harris
Principal Commercial Officer

N Mei Mei Wang Irene Ho
Y Sr. Commercial Administrative Daphne Fan
‘_ Specialist Clerk Commercial Assistant

¢
‘g« DISCOVER AMERICA

S TAIWAN 2B R EHER S

The Discover America Committee in Taiwan’s purpose is to heighten the visibility of U.S.
destinations to the Taiwan market. The organization works with its 43 members who represent
a cross-section of airlines, travel agencies, car rental companies, cruise companies, educational
consulting companies, and several U.S. State Tourism organizations. Please contact Discover
America Committee in Taiwan via email at: info@discoveramerica.org.tw

Discover America Committee in Taiwan: Board Members

=
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¢ Executive Director Treasurer Marketing
Chair Vice Chair Jemy See Eddie Yen Raymond
Brenda Tang Robert See Hawaii Tourism Idaho- Asia Chang
United Airlines U.S Airlines Taiwan Trade Office Delta Airlines

PR & Media
Jean Chang
Golden Formosa
Travel Service Corp. | .

Membership
Jeff Chu
Grand Travel Inc.

Board Member
Jimmy Chang
Phoenix Tours

Board Member
Johnny Tsai
Perfect Travel Agency




My Dream Vacation USA
Media Booklets and Promotional Flyers
More coverage of each quarterly event can be found at:
www.vacationUSA.com.tw
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